Strategies Action Programs

(1.1) Relaxation of tax,
waive license fees and
lease fees for hotels and
tourism business

(1.3) Easing the Impact
on Tourism professionals
and staff

COVID-19 Tourism Relief Plan*

Planned Activities

-Six month tax payment delay

-Provide 10% non-refundable tax credits on the incremental wage bill

-Allow for a deduction equal to 125% of wages paid

-Provide 10% non-refundable tax credits for incremental investments on capital
equipment

-Waive import licensing

-Waive one year License fees (1™ April 2020 to 31 March 2021)

-Defer lease fees charged to affected state-owned hotels for 6 months

-Negotiate to reduce lease/rental fees charged to affected state-owned hotels,
buildings, rooms and lands for a certain period of time

-Provide free online trainings and online seminars for crisis management and
leadership for tourism stakeholder

-Provide free online trainings on digital marketing and hospitality skill for the staff
from hotels and tourism business

-Extend healthcare benefits for unemployed SSB members from six months to 1
year from the date of unemployment

-Extend medicine and travelling benefits for unemployed SSB members from six
months to 1 year from the date of unemployment

*COVID -19 Tourism Relief Plan is to be used as COVID -19 Myanmar Tourism Strategic Road Map of the Ministry of Hotels and Tourism.
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Reopening (Relaxing of
Lockdown & Quarantine)
(June, July, August 2020)

(2.1) Health and Safety of
Travelers and Staff

-Set SOP for transportation, accommodation, restaurants, tourism training schools
and travel businesses

-Issue safety certificates to the businesses which are qualified to operate as per
safety and health standards by MoHS and inform them to the travelers

-Set the Health & Safety Guidelinesin Tourism industry by conducting a
Workshop with the representatives from MoHT, MoHS, Tourism Executive
Committee Members, and Stakeholders

-Organize health and safety training for all staff in the tourism industry

-Analyze policies on health insurance for all travelers coming to Myanmar

-Issue health certificates for travelers and staff

-Dashboard in realtime the situation of the virus cases in Myanmar

-Establish Emergency Response Team in the workplace
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(2.2) Conducting Paid
Training Programs

-Employ tourism professionals as trainers with budget honorarium, offering daily
allowance to grass root tourism personnel (slow vehicles drivers, hawkers, etc.,) for
attending short programs on enhancing service, hygiene & hospitality, keeping the
workforce on basic pay to join skill upgrade training

-Employ hospitality professionals as trainers with budget honorarium, offering
daily allowance to existing and unemployed staff from hotels for attending
refresher courses of each occupation on enhancing services and skills

-Provide trainings and scholarship programs for management level staff

-Organize Refreshment Course for experience tour guides
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(2.3)Marketing for New
Normal Situation

-Encourage domestic tourism and provide holiday programs (focus on domestic
market and nearby market)

-Promote the COVID-19 free destinations

-Build traveler’s trust by announcing the current situation and practicing of health
and safety guidelines

-Promote tour itinerary and innovative tourism products by offering special rates
-Create Stimulus Package for domestic and international travelers

-Run the Visit Myanmar Now Digital Marketing Campaign
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-Formulate inbound tourism marketing plan MTM, UMTA

-Formulate plans for travelers to keep the regulations at tourist sites and [ RTCs

destinations

-Facilitate memorable activities for repeated inbound tourists to Myanmar MoHT, MTGA
(2.4) Promote ecommerce | -Develop Ministry’s ecommerce websites where they can put their products and | MoHT, MTF

platform and digital
payment

itineraries

-Encourage ecommerce sales only accept electronic payment

-Focus on key generating markets by Digital Marketing

-Enforce skill upgrading trainings to operate ecommerce and digital payment in
hotels and tourism sector
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(3.1) Introducing
Communication
Campaign& Marketing

(3.3) Incentive Programs
for Investment

-Develop public relation strategy (to talk about the benefit of tourism, public
welfare activities)

-Establish taskforce for PR, media contact person, publication and announcement
-Announce travel advisory, precaution and measurements

-Launch new marketing campaigns

-Communicate with major media

-Break into the travel and group tour market

-Myanmar-Mekong Travel Bubble
-Organize FAM Trip

-Develop new tourism products

-Support tourism and hospitality training schools
-Tax holiday for new investments in tourism sector
-Provide incentives for investments in tourism sector
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